DOPRINOS TRZNICA ZDRAVLJU

CONTRIBUTION OF LOCAL MARKETS TO HEALTH

Ines Banjari, PhD, prof.
PTF redoviti profesor u podrucju nutricionizma;

znanstveni suradnik u podrucju javnog zdravstva i zdravstvene zastite
Josip Juraj Strossmayer University of Osijek, Croatia
Faculty of Food Technology Osijek

24. — 26. listopada 2024. Doprinos hrane s trznica zdravlju gradana i razvoju lokalne proizvodnje hrane Osijek



Uzbudljiva, sarena! [ Exciting, colorful!
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Trznica = pravilna prehrana/ Local market = balanced nutrition

Duga na tanjuru/ Rainbow plate
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Trznice pozitivno utjecu na zdravlje/ Local markets improve health

45% smanjena
incidencija dijabetesa
tipa 2 kroz period od

5 godina/ 45%
reduced incidence of
diabetes overa a five-
year period

Nutritivho

kvalitetnija
prehrana i bolje NiZi indeks

prehrambene tjelesne mase/
navike/ Nutrient Lower Body Mass
dense diet and Index
healthier eating
habits

NiZa prevalencija
nezaraznih
kroni¢nih bolesti i
troskovi lijecenja/
Lower prevalence
of NCD’s and health
NiZa prevalencija costs
pretilosti kod

djece/ Lower
prevalence of Kraeger P et al. Sustainability 2024,;16(2):867.
childhood obesity Lucan SC. J Acad Nutr Diet. 2018;119(1):39-44.

Pozitivno utjece na
mentalno zdravlje i

podizu raspoloZenje/
Improved mental
health & mood
enhancers
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Nas identitet/ Our identity
Daily Bread project by Gregg Segal

Razan Habib, 11, Aiman, UAE

Kawakanih Yawalapiti, 9, Upper Xingu
region of Mato Grosso, Brazil

https://www.greggsegal.com/P-Projects/Daily-Bread/thumbs
24.—26. listopada 2024. Doprinos hrane s trznica zdravlju gradana i razvoju lokalne proizvodnje hrane Osijek



Cijene na trznici?/ Local markets food prices?

Fresh produce prices going up faster than processed food. As a
result of this increase in price, 36.3% of consumers have decided Household Income

to buy cheaper items, 34.2% have reduced their shopping E;mb — -
frequency and 32.5% have reduced the number of items they Q100 ﬂfﬁsﬂﬂf I f
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https://podaci.dzs.hr/hr/podaci/cijene/i Grains Monsivais et al., 2012

ndeks-potrosackih-cijena/ Nead et al. Pediatrics 2004
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Planirajte svoj odlazak na trznicu = smanijite troskove/

Plan your local market shopping = reduce cost
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For the best taste and nutrition choose seasonal produce

Sto trznice mogu udiniti?
= kalendar sezonskih proizvoda za svaki

What local markets can do?
= produce calendar per month

= talk to your local farmer/ selle mjesec

= food of the month & receipts/ food = razgovori s lokalnim proizvodacima/
tastings (local chefs) — provide prodavacCima
how to prepare foods not only = Hrana mjeseca & recepti/ kusanja hrane
help bring variety to consumer. (lokalni chefovi) — dati ideju kako
diet but also encourages home pripremiti hranu ne samo da bi potaknuli
cooking ljude da jedu raznovrsno vec ih i
= places where food loss/waste potaknuli da hranu pripremaju sami
strategies should start — ,ugly” & = to su mjesta gdje sve strategije za
fruits and veggies are as tasty a smanjenje otpada hrane trebaju poceti —
,pretty” ones! a ,ruzno” voce i povrce je jednako ukusno
kao i ono ,,lijepo”!
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If you have a local market close to your home, you're lucky!

= Because you are not living in Food Deserts!
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The Extent of Food Deserts

IN 2009

- -
Americans lived more than one mile away
= ml Io from a supermarket and did not own a car

EQUIVALENT TO

OF ALLU.S
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IN 2009

; - >10  PERCENT
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ment of Agriculture
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The End, and the Beginning.

ve eat well.”
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